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HOT TOPIC

Catalogue of Featured Items

This project was for a
school assignment.

Specifications for

this project included
creating a 2 page
layout, with a unique
and innovative design
still within the branding
style of the company.
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DAVID CARSON

Immitating a Legend

This project was a school assignment
in which we were required to take
design methods and theories of a
well known graphic designer and use
them to create a folded pamphlet
about them.

Much of my research led me to see
that David Carson was a man of
constructive Chaos. Everything looks
chaotic, but is actually well thought
about. This makes it purposeful and
made with taste
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Institutional Research

A showcase of department data

Working with CSUN'’s department of Institutional
Research, | was often tasked with creating visuals
for brief reports. They would give me a list of
information and | would then create the report
layout and design infographics to accompany
the information.

Additionally, | was tasked with designing a
site where all data presentations created in
Tableau could be hosted.

All of my work was to allow the public to have
full and easy access to a collection of data
about various aspects of the school.
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OF THOSE WHO BEGAN AT CSUN IN 2009

57% 48% 40%
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13% of first-
time freshmen
graduate in 4
years and 31%
of transfers
graduate in
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Graduation Rates

Among the first-time freshmen who entered CSUN in Fall 2009, 13% graduated in
4 years and 50% graduated in 6 years. Both the 4-year and 6-year graduation rates
vary dramatically by race and ethnicity. Overall, the gap in 6-year graduation rates
between traditionally underserved and better served students is 11 percentage points,
with 55% of better served students graduating in 6 years or 44% of traditionally
underserved students graduating in that time.

There are also notable differences among racial

and ethnic groups when it comes to the #4-year
graduation rate: 21% of White first-time freshmen
graduated in 4 years, compared with 15% of Asian
American freshmen, 9% of Latina/o freshmen, and

50% of first-
time freshmen
graduate in 6

7% of African American freshmen.

The 4- and 6-year graduation rate gaps between students who receive Pell grant

years and 71%
of transfers

support and those who do not are similar. There is a gap of 9 percentage points
in 4-year graduation rates among Pell and non-Pell recipients, and an 8-point gap
in 6-year graduation rates for those groups. 7% of the Pell grant recipients who
started in 2011 graduated four years later. compared with 16% of those who did not
receive Pell grants.

graduate in
4 years.

Moving Forward

CSUN is committed to improving graduation rates for all students and to eliminating inequities in those rates. Our
goals are certainly ambitious, but making progress toward them will allow us to better serve all of our students. This
will involve, first and foremost. finding ways to better serve our students in their first year so that they continue at
equal rates into their second year. We have the opportunity to work collectively and collaboratively to find innovative
ways to improve retention and graduation rates and close gaps between students from many backgrounds, including
racial, ethnic, and income groups.
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we serve an increasing number of students from traditionally vs Other Public 4-year Institutions
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Who We're Losing: First-Time Freshmen Who
Began in 2014 but Did Not Return in 2015
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about 11n S people from ther pear group (ZL5%)

The retention rate gap between
students with and without Pell Grant
support is 4 percentage points.
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HAVE A GO

Electric & Light Personal Mobility

My client for this project was looking
for a designer to help produce a
website with the purpose of showing
cities there are more eco-friendly
options for traveling .

Though the site was created
using the divi wordpress theme,
creative aspects of the design
required unique and often hand-
coded css or javascript solutions.
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FIND YOUR GO BLOG
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WHEELS WITH

SUPER POWERS

ELECTRIC
POWER

Electric power
gives you a boost
and makes riding

a breeze!
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MARBLED LA

Giving LA the Gourmet Catering Services they Need

Working with the catering
service company, Marbled LA,
| was tasked with designing a
site that would host menus and
connect the people with their
food services.

The main goal was to create a professional yet playful site.
The client wanted everything to be clean and crisp, as well
as incorporating an old style of illustration to the site.
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MARELEDLA

Gourmet Catering Service | Marbled LA
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Lil Blu Coconut

Beach Vibes now Surfing the Web

This traveling beach boutique
was hoping to expand their
business from the streets and
take it to the web.

Through woking with this client, |
was able to gain experience with
the shopify process. | even got the
chance to learn a bit of the coding
language ‘Liquid’ used on the back
end of shopify.

As Team Lead, | gained
experience with scheduling
photoshoots, managing content,
and client communication.
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Site Launch Sale! 20% off all items. Enter code 'launch’ at check out
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THANK YOU!

eileenscopio@gmail.com
(818) 489-1091





